


Key questions: How does nutrition of products affect consumers preference?

Select markets: top value indicators in food and drink, 2022*

@ It has health benefits (eg heart healthy, immune support]

@ It's made with naturalingredients @ Itis lower in price than other products
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Now: nutrition and affordability are key interests for consumers globally

Adults across markets want to consume more nutritious products. Brands that offer nutrition at affordable prices will stand out to shoppers as good value for
money.

Select markets: select food and drink aspirations for the next 12 months, 2022*

@ Consume more nutritious food/drink leg products packed with vitamins and minerals] @ Seek more affordable food/drink options

South Korea UK us

9% of consumers

0
Australia Brazil Germany Mexico Saudi Arabia
* taken from Mintel's Global Consumer
Base: UK, Germany, Brazil: 1,000 interet users aged 16+ in each market; Australia, Mexico, Saudi Arabia, South Korea, US: 1,000 intemet users aged 18+ in each market
ynata/Mintel; Kantar Profiles/Mintel; Offerwise/Mintel, Mar 2022



Key questions: How important are food and drink in self-care regimens

Select markets: select actions consumers take to relieve stress, 2021*

@ Eat comforting foods @ Pamper myself (eg take relaxing baths/showers, in-home facials)
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Key questions: How is the sleep quality for young adult (aged 20-29) ?

U.S. Melatonin Sales (2003-2020)

 About 80% of people who take prescription sl % “eep medications ®  experienced residual effects
like oversleeping, feeling groggy, or having a hard time concentrating the next day.

* 8.2% of adults * * say they took medication to help them sleep at least four times in the past week.
* 20% of American adults ® tried a natural remedy for sleep problems in the last year.

« Sales of melatonin supplements in the U.S. grew from $62M in 2003 to $378M in 2014/, an
increase of 500%.




Research:
Interview + Co -design

Participants Screening criteria:
i) Age
i) Profession

iii) How satisfied are you with
your quality of sleep?

iv) What is your preferred taste
for evening unwind snacks?

v) Have you tried functional
food or beverages?

Jia 27 Student

sleep quality: 3
Fruit/tea

don't like functional
food. Take melatonin
sometimes
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Yue 23 Student
sleep quality: 2
cola/chips

like drinks with
sparkling feeling

—

Sophie 21 Student
Sleep quality: 3

Crazy about bubble tea
Never functional drink

Yiping 23 Student
sleep quality: 2
fruit/yogurt

don't like functional
food. sometimes
drink wine

Zane 24 Student
Sleep quality: 2
Coffee addictive
Functional food to
help build muscles

[

Jeremy 24 Student
Sleep quality: 3
Any drinks

Energy drink after
sports

Atakan 26 Student
Sleep quality:1
Milk/Yogurt

Like functional food
if ingredient is
healthy

Cindy 23 Student
Sleep quality: 3
Fruit drink

No functional drinks



Research Method:

Keep evening diary for 3 days and take photo of the refrigerator
Co design product

| ENaSSS

@ —

pe s Dis
S e Da

B

oy

B (o R B s b Poicart iy i .
to bed. 1 ke Soo u‘fﬁ ¥ ©
ol litentef Lo presic N
e .




Key Insights

| do not hope to eat
a lot at night. | will?

Sophie

I peem

coffee to get myself
into work mode/

| often struggle with
whether to eat junk '
food or healthy food

No chemical
in the drink

Atakan




Clusters — Opportunity:

Product

X

X
X
X

Small portion and beautifully

packaged

Natural ingredients (fruits and

vegetables) with no additives

Sweet and fried food to treat

themselves

May think functional food as

medicine Laissez-Fair Attitude —

Behavior

X

X
X
X

Can’tresist snacks though
unhealthy

Sometimes have to work at
night

Insomnia problem

Social needs at night

Satisfied

Conscientious Attitude

Opportunity

Help students who need to work late at
night to study to get refresh through food at
night while working and studying, but at the
same time is a natural flavor of food that
does not make people have the burden of
becoming unhealthy

Unsatisfied



CONCEPT1 HEALTHY SNACK

Insomnia,hair loss
problem

No chemical ingredients

Small amount

Features

help grow hair / sleep
better

All natural ingredients
avocado, milk etc

Small size (5 0z)
with Lactobacillus




CONCEPT2 REFRESHINGSNACK

Refresh mind while
studying at night

Sweet foods

Not want to gain weight

Sticky note shape,
Soft sugar

Low calorie



CONCEPT 3: HEALTHY SOCIAL BEVERAG

Release Pressure

Features
Non-alcoholic

Feel delirious, Forget

Social Activity

the Daily Hassles

Side Effect No Side Effect



healthy without looking at the label



SHOULD | BEAT OR
GO TO SLEEP?

BUT I'M ALSO
HUNGRY...

Martin:

22

Phd Student majaring in Robotics
feel a lot of stress and anxiety about
schoolwork

Sleep quality: not good

Takes some junk food at night
Needs to stay up [some time

while eating after
Isﬁgguéd eat healtier
IC. P2 e st Martin’s
product
journey
with
Fruitoto: [

Comic edited from phd comics



the future of

F i tath Evening Unwind

Our series of snacks provide company for people at night, fulfilling Wi Lok st this
people’s demand on nutrition, keeping them refreshed, and sleep quality; ’

product seires. | will

Carrot Sticks. Avococo. have healthy snack at

night! I'll order it now!
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Berry Dream.
fresh fruitoto

PepsiCo
W Ntroduces
ruitoto v give

e feel of a snack with

products
delivered to

: : your home
Healthy Evening Unwind

e NUtrition Today I
and S| m pl ic |ty F:z‘:ﬂ"z

of fresh fruit. il adn o oy




When you're overwhelmed When you need to stay up

by the stress of schoolwork, late to catch up on due, Whenyarsuirer from Insemis,

Our product gives you the Our product will help you Our product will comfort you
belief that you can design feel less lonely and more with a goodnight kiss
and control the food you eat. focused at night.

Fruitoto —a series of healthy evening snacks you can enjoy



clearing my
mind and

recharging my
batteries! %)




Refreshed! (%)







The Previous evening unwind Food Pyramid of Martin

Healthy foods Healthy foods
Fruits, veggies. Fruits, veggies.
Use sparingly Use regulary
/ Caffeinated foods Caffeinated foods
. chocolate, coffee. chocolate, coffee.
Zz,_‘ 10-20 10-20
~ servings/week servings/week
§33 Cheap foods Cheap foods

eat from a bowl
Ramen, cereal
3-5 servings / week

@ ' eat from a bowl
S Ramen, cereal

3-5 servings / week

- Juck foods
: : : Juck food
@ ﬂ' HZ Pizza, cookies, chips. Plilzcza coof(ies hips.
As many servings as Jen s'paringly'

possible.

The NEW evening unwind Food Pyramid of Martin with Fruitoto




Order Today !
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